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We R Native: 
Amplifying Youth 

Voices Through 
Digital Storytelling

1

Thomas Ghost Dog, Jr.
(he/him)

Burns Paiute/Oglala Lakota

tghostdog@npaihb.org

Michelle Singer
(she/her)
Navajo

msinger@npaihb.org

2

mailto:scraig@npaihb.org


5/18/22

2

Welcome, 
Welcome, 
Welcome!
Please introduce yourself in 
the chat box. Include your:
★ Name, Pronouns
★ Tribe/ Organization 
★ Where are you from?
★ Email address
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" Our stories were us, what 
we knew, where we came from, 
and where we were going. They 
were told to remind us of 
our responsibly, to instruct, and 
to entertain. There were stories 
of the creation, our travels, our 
laws. There were legends of hard-
fought battles, funny anecdotes-
some from the smokehouse, 
some from the trickster- and there 
were scary stories to remind us 
of danger, spiritual and 
otherwise. Stories were 
our life and they still are."

-Larry Hill (Seneca Nation)
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By the end of today’s session, 
you will be able to...
★ explain the importance of 

youth voice and youth 
driven messages.

★ determine ways you might 
create PSA’s with your 
youth and/or young adults.
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Where we are going
1) Background of Social Marketing “Boot Camps”

2) Partnering with Topical Experts

3) Identifying Youth Groups/Communities

4) Finding the Right Medium

5) Youth Voice

6) Creation Time!

7) Final Products & Assets 

8) Supportive Partner Resources
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Protective 
Factors for 

Youth

Personal 
Wellness

Cultural 
Connect-
edness

Positive 
Self-Image

Self-efficacy

Familial & 
Non-familial

Positive 
Opportunities

Positive 
Social Norms
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1.
Background of 
social marketing 
bootcamps
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Purpose
For Generation Indigenous

Host social marketing bootcamps to help Native Youth 
use social media to tell their own stories, which focused 
on:  
• Suicide Prevention
• Bullying Prevention/Bystander Intervention
• Drug/Alcohol Prevention
• Cultural Pride/Resilience

All efforts were youth-led and driven
9

Suicide Prevention
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Bullying Prevention
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Drug/Alcohol Prevention
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Native Pride/Resilience
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Purpose
For Generation Indigenous

Overall: 
• Hosted 19 virtual and in-person 

bootcamps
• Reached over 14 million people across 

We R Native’s website and social 
media channels over a 6 year span

• ALL YOUTH LED
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Response Circles Project

15

15

2. Partnering with Topical Experts
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3. Identifying Youth Groups/Communities
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4. Finding the Right Medium
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5 & 6. Youth Voice + Creation time!
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Topic: Healthy Relationships

Focus(s): 
• Female to male violence.
• What to do if your friend is in a unhealthy relationship.
• What to do if you witness intimate partner violence.

Audience: Their peers. 

Storyboard: 
• Male playing basketball with friends.
• Partner calls and calls but he doesn’t pick up. 
• She shows up at the courts and gets upset.
• He follows her out, friend follows, and he sees him get slapped.
• Friends seeks advice from Uncle, then approaches his friend.
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I deserve a healthy relationship
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5 & 6. Youth Voice + Creation time!
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Topic: Types of abuse youth see in their community.

Focus(s): 
• Cultural Abuse
• Digital Abuse
• Financial Abuse

Audience: Their peers. 

Storyboard: 
• All 3 of these types of abuse were seen in their local community.
• Created 3 different scenarios for each one.
• Used different locations around their local community, which 

was important for them. 
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Siletz PSA
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5 & 6. Youth Voice + Creation time!
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Topic: Raise Awareness for MMIWG.

Focus(s): 
• Use statistics to educate on the issue.
• Reaction to hand print. 
• Share their MMIWG shirt they designed with OXDX clothing.

Audience: For all.

Storyboard: 
• Paint hand on face and walk around downtown Portland for 

reaction shots.
• Have another youth sing their background song.
• Research statistics about MMIWG.
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5 & 6. Youth Voice + Creation time!
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Topic: MMIW & Consent.

Focus(s): 
• Raise awareness for MMIW.
• Share the message of consent in a relationship.
• Talk to their “younger self” to give advice.

Audience: Peers and those in relationships.

Storyboard: 
• Pass a paper to make a connection (during COVID period).
• What would you tell your younger self about consent, 

relationships, and your body.
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No More Stolen Sisters
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28https://www.healthynativeyouth.org/https://www.healthynativeyouth.org/
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Find Curricula on 
Healthy Native Youth
v Filter & Compare Tool
v All Materials Needed to Implement
v Enhancement Activities
v Array of Resources & Support
v Community of Practice
v Tools for Parents & Caring Adults
v Monthly e-Newsletter
v Upload & Submit Your Own Curricula
v Training & TA
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Where Do I Start?
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Stories From the Field
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Https://www.wernative.org/wp-content/uploads/Youth-
Support-Resources.pdf
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https://www.wernative.org/wp-content/uploads/Youth-Support-Resources.pdf
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Place your screenshot here
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For Adults & Caring 
Adults: 

Text “EMPOWER” to 
97779

★ Tips & Resources for Talking to 
Youth About Sexual Health

★ Need some help getting the convo 
started?

41
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Sign up for the 
Healthy Native 
Youth Newsletter!
Stay up to Date with the Latest...
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Final thoughts and 
key takeaways:
• Youth have amazing ideas and it is our 

collective responsiblility to foster and 
nuture these ideas.

• Trust the youth. They know what they 
want to say & can handle it. 

• Try to will all your power to make their 
ideas come to fruition.

• Remember, it’s their project, NOT 
yours. 
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Healthy Native Youth, We R Native and Paths 
Remembered Projects are all funded by the 

Indian Health Service HIV and behavioral health 
programs. This work is also supported with funds 

from the Secretary’s Minority AIDS Initiative 
Fund.
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CC Hovie, 
Communications Manager

Anishinaabe Ojibwe 
(Sault Ste. Marie Tribe of 

Chippewa Indians)

ehovie@strongheartshelpli
ne.org

612-418-0876
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Our advocates provide:
• Peer-to-peer support and crisis intervention

• Assistance with safety planning

• Information and education about healthy 

relationships

• Referrals to specific Native-centered services

StrongHearts Native Helpline
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What to Expect When Reaching Out

• Know that you are not alone. 

• Every communication is confidential and anonymous. 

• What brings you to reach out?

StrongHearts Native Helpline

49

• We offer support by exploring options. 

• What else can StrongHearts do to help?

• This is your time. We are here for you.

StrongHearts Native Helpline
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StrongHearts Native Helpline

Educational Articles on our Website
× Online Dating Safety and How to Recognize Red 

Flags
× 6 Common Tactics of Teen Dating Sexual Coercion
× Why Do People Abuse
× Recognizing Dating Violence
× Suicide and Domestic Violence
× Healthy Relationship Quiz

Personal stories
× When Dating Turns Violent
× Reclaiming My Power
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StrongHearts Native Helpline
Please like, follow and share our messages!

Search @StrongHeartsDV

• Facebook
• Twitter
• Instagram
• YouTube
• LinkedIn
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