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Effective Social Media 
Advocacy Strategies

An n i ta Lucchesi
Commu nicat ions
,
NIWRC

•Using the platform
•Advocacy strategies
•Followers
•Posts
•Awareness
•Safety
•Q&A

Overview
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The Power of Social  Media

Using the platform—Facebook 
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Using the Platform—Twitter 

Using the Platform—Instagram
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Advocacy Strategies—Fol lowers 

•Language: keep posts brief, casual, 
engaging, & up-to-date.
•On Topic: participate in trending topics, 
utilize hashtags, engage with others’ 
posts.
•Branding: Share content that shows who 
you are as an organization, and the day-
to-day work you do in your communities 
& the movement. 

Advocacy Strategies—Posts 
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Starting a campaign of your own—
•Should address a concrete, easily 
definable & explained topic.
•Utilize selfies, hashtags, contest prizes, 
giveaways, celebrity spokespeople, etc. 
to bring followers into the campaign 
and spread the word.

Advocacy Strategies—Awareness 

There are a number o f ways  we can use soci al  media to  
support survivors, but as  always, we have to  be mindful 
o f safety concerns :

• Always  get wr i tten permission before shar ing 
someone’s  photo, name, location, or  personal  s tory
• I f  you are shar ing survivor s tor ies, be aware o f the 

back lash that person may exper ience and have 
measures  put in pl ace to  mi tigate that and support 
them through i t
• Be prepared to  be an advocate and a re l ati ve onl ine too

Advocacy Strategies—Safety 
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• Annita Lucchesi, NIWRC Communications Assistant
• alucchesi@niwrc.org

• Dorma Sahneyah, NIWRC Program Specialist
• dsahneyah@niwrc.org

Feel  Free To Contact Us!

National Indigenous Women’s Resource Center
515 Lame Deer Ave. | PO Box 99 (mailing)

Lame Deer, MT 59043
(406) 477-3896 | Toll-Free: (855) 649-7299

NIWRC.org

Thank you and please let 
us know if you have any 

questions!
T h is  p ro je c t  wa s  su p p ort e d  b y  Gra n t N o. 2 0 1 5 - TA- A X-K 0 2 5, a wa rd ed  b y  t h e O f fi ce  on  Vio le n ce  

A g a in s t  Wom e n , U .S . D e p art me n t  o f J u s ti c e . Th e  op in ion s , f i n din gs , c on c lu s ion s , a n d  re comm en d at ions  
e x p re sse d  in  t h i s  p u b l i c a t ion /p rogra m/ ex h ibi t ion  a re  t hose  o f  t h e  au t h or(s )  a n d d o n ot  n e c e ssar i l y  

re f l e c t  t h e  v ie ws  o f  t he  U .S . D e pa rt me n t o f  J us t i c e, O f f i c e  on  V io len c e A gain s t  Wom en .

Néá’ešemeno!


