Using Social Media
To Inform Your Audience

& Tell Your Story
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WHY USE SOCIAL MEDIR?

Buil.d & EngageYour “[Native internet users]...[are]
Audience: extremely tech savvy, utilizing
. It's free! digital multmedia and

communications technologies at
- Connect with similar ratesthatare much higher than
organizations & stay national norms.” - New Media,
3 Technology & Internet Use in
updated on their Indian Country, 2009
activities ,
- Promote your events
and relevant

statistics

- Become a news
source for your

—

M2l

community
@
WHY USE SOCIAL MEDIA?
Tell Your Story:
- Share posts (news
articles, video, 0 RS PRGN ST T
photos, events, EFAENIERER \

postcards) that Vi |

reflect your 0 G \

organizations / / / J l °\\ \ |

mission/values ’/ X I/ (& \\ \% \\ B
- Using analytics to

show funders your

community reach
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SOCIAL MEDIA: PLATFORMS

Social sites explained
(with donuts)

INSTAGRAM

Here’s a photo
of my donut

LINKEDIN

My skills include
donut eating

FACEBOOK
| like donuts

TWITTER

I’'m eating
a #donut

SOCIAL MEDIA: PLATFORMS

f

Facebook Twitter

= Native = Short, concise
community, messages and
mobile information
access = Creat for live

= Easily share, events
comment & - Twitter Chats,

Storms &

= Facebook Town
Live video Meetings
streaming

Pinterest

= User curated

= Highly visually
driven, including
photos, memes
and infographics

= Majority of users
are women
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SOCIAL MEDIA: PLATFORMS

YouTube Instagram & HootSuite &
g TweetDeck
= Upload longer Google+ .
video pieces . Time limitati = Save time-5 accounts
(edited work or me fmitation linked
speeches) = Location = Schedule all one time
= Upload shorter = Dropped = Linked accounts
3?c111etoosact1on * Little activity = Pre schedule tweets

@ Notifications ensiveLoveis P Messages cnaivei.. A Activity onaiveLousis

ve
ﬁ RheAnn

For Murdered 3 4 Violence against
Indigenous Women!! LS

’ Native women is

colonial violence

= NIWRC E-Newsletter Advocate! Beyond the Shelter Doors & Restoration
Magazine

= Digital News onViolence Against Women & Indian Country

= Duplicate emails received or sent for posts (funding opportunities, legal
updates)

= Make reading/engaging with a post as easy for user as possible (Write
short descriptions/introductions/” quotes” or call to actions)

e
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SOCIAL MEDIA: PROMOTE EWARENESS MONTHS

= January-National Human

lavery and

Trafficking Prevention | 1 CCI1 |

Month & National Stalking {hayova-
Awareness Month icsamenetst suuncsa?

= February-T

Violence Awareness Month
= March-Women’s History

Sk zaagiidiwin qeache k
kisr

Human [

akon

doe wéwastelake aholtéwakin kselt:

iimniva o A '3y Y ¥

een Datin

dnéwa isteameheilse suunesaa’- uu-silh
thogh caiteiya aloha n

Month 31 Days of Domestic Violence Awareness 30 Days of Sexual Assault Awareness
= September-National :

Riohol & Drug Addiction 63% of Native Rape is NEVER the

Recovery Month women that report victim’s fault. Rapists
= October-Domestic assault describe the Sause SOt L

Violence Awareness Month perpetrator as QUINt DREIE victims

= Novemberx-Native non-Native

American Heritage History

Month

Violence is not traditional! Break the
silence & post why you'stand against
sexual assault with the hashtag

#ViolencelsNotMyTradition GO sl e

SOCIAL MEDIA: CAMPAIGNS

= NativeLove Social Media

Challenge

= # Use! #NativeLovels

= Prizes

= Twitter Storm == \JATI\E )
= #CenterEachOther

* Fundraising Initiatives
= #GivingTuesday - #GiveToNIWRC .

ﬂg' A2. Largest Barrier to safety for Native women is their tribal sovereignty &
jurisdiction NOT being respected #CenterEachOther #NIWRC

= Amazon Smile

= Keep track
works!

.

GIVE to support the Safef
www.niwrc.org/donate-niwrc

NNEDV @nnedy

of donations to see what ey 021t s o iggest barir o saey fo suvors?

T tosietytsamvan HOW Can we address it

N

ty of Native Wome

Fhe Powtow (:fe
&
Fasily

o
#CenterEachOther #DVAMweekofaction
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SOCIAL MEDIA:

= Ask Questions & Engage you audience!

= National Day of Awareness for an-g
and Murdered Indigenous Women & Girk

I Call to Action - We Need Your Voice! .

Sign onto Support Naional Day of Awareness for Missing and
Murdered Native Women and G

and find just
who did not s

Yup'ik
Women's Coalition

- ta
!Wﬁe and Girls. Add your i h it.ly/2bjDfal

CAMPAIGNS

National Indigenous Women's Resource Center

ed by ni7]-6hrs- @

SIGN ON: to Support National Day of Awareness for Missing and
Murdered Native Women and Girls!

Sign on here: https://docs.google.com/
...[1FAIpQLSdc3cvKuaruY2XQN...viewform...

m— o

M "The violence we are liv

connected to abusers walk! ee
without fear of the law, fear of civil
liability, or fear of criminal p
tion. The end result of this ef

cide as every day Native women

urdered

% Support a National Day of Awareness for Missing and Murdered Native Women.
“l Wﬁe and Girs, Add y jon http://bit.ly/2bjDfal

632 people reached Boost Post

Like W Comment Share v
@D Areli Enriquez, Leah Brown and 4 others

1 share

@

SOCIAL MEDIA: GENERAL MAINTENANCE

Posts Engage Posts

= Posts with an

Screenshots trolls)
= Posting
schedule:
2x/day, once
on weekends

= How NIWRC
schedules

= Monitor comments
image! regularly (hide

= Reply backin timely
manner to private
messages & general
inquiries on posts

E National Indigenous Women's Resource Center
Publi Princella RedCo

uary 26 at 2:00pm - @

WATCH:; *Indian Country Diaries: Spiral of Fire" as apart of Vision Maker
Media 40 films series.

Choctaw writer LeAnne Howe takes s on a journey to one of the most
beautiful places in America where Cherokees live on land they've inhabited
for 10,000 years. Howe explores how their fusion of tourism, cultural
preservation, and spirituality is working to insure their tribe's vitality in the
215t century, while seeking reconcile her own complex identity.

(no title)

Blog of the AAPB, a collaboration between WGBH and
the Library of Congress

73 poopl reached
Ue  ®conment A share =@

@ Justin N Cherrah Giles Top Comments *

posts oyt
= Start following similar organizations
To Follow & = ‘Like’, comment and share their

To Be Followed 5

= Follow organizations that share your

content

content

= Call out/attribute/highlight shared @
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SOCIAL MEDIA: NEWS STRATEGIES FOR POSTS

= Quality vs. Quantity &Frivalous
contert vs. solid.

= Promote organizational values
(educate, improve &save lives
promote tribal sovereignty,etc,

= Bring Native content to posts.Give
audience credit for being smart-
best content.

= Social media posting- we can
choose the main image we show!
Does this havethe kind of
recognition & representation that
you want to represent your
organization?

= News Provider: 50% get news on
social media, 4% trust news on
social media, Challenge yourselfto
take responsibility for providing
news.

= News Provider: Legit mass media
new sources & non-profit resource
content

Slain girl's father sues Navajos over lack of alert system

KRQE News 13 - Jan 18,2017

The Farmington Daily Times reports that Ashlynne Mike's father, Gary Mike, has filed
a civil complaint against the tribe. He's demanding a jury

Y Mike's Father Sues Navajo Nation for Lack of Alert System

lakepowelllife - Jan 18,2017

View all

Ashlynne Mike update: Tom Begaye, Jr. admits sexually assaulting ...
ABC15 Arizona - May 4, 2016
-

r

‘These and other details about the final moments of Ashlynne Mike's life began to
emerge Wednesday from court documents and family

FBI: Kidnapped child found dead in Shiprock; suspected abductor
Highly Cited - KOB.com - May 3, 2016

View all

“We do get to set agenda.

We can'’t tell people what to think but
we can tell them what to think about!
So how do we know what to tell them?”
-Excellence in Journalism 2016

NIWRC Calls for Support for Ashlynne Mike's Family and a National Response
to Missing and Murdered Native Women

NEWS ReLEASE

PROTECT INDIGENOUS
CHILDREN

@

SAFETY ONLINE

There are anumber of ways we can use social media to support
survivors, but always be mindful of safety concerns:

= Get written permission before sharing someone’s photo,name,

location, or personal story

= If sharing a survivor story,be aware of the backlash that person
may experience and have measures put in place to mitigate

that support them through it.

= Be prepared to be an advocate and a relative online too.
= *From “Effective Social Media Advocacy Strategies, NIWRC”
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A. Graphic of overall page likes last reporting period October 2, 2015-March 31, 2016 and a

comparison graphic of page likes in current reporting period April 1-September 29th,
2016.

October 1, 2015-March 31,2016

Total Page Likes as of Today: 5,574

o1t
4821
April 1-September 29th, 2016
Total Page Likes as of Today: 8,165
ool BescHuAnK

C. Facebook graphic of demographics of ages of followers/page ikes.

YourFans  Poople Reached  People Engaged
Women 4
m e

mi6%

SOCIAL MEDIA: REPORTING ANALYTICS

Track what works, tangible results, so we can continually experiment and improve

Most Popular Facebook Post #1

On March 7", 2015 this post reached 34,773 people and offered insight into Native Women in
Media-short profile of Tate Walker. Overall this post received 266 likes, 20 comments and most
importantly, 170 shares. This post seemed popular because it was featured in NIWRC's “Inspiring
Native Women” photo album and #NativeWomenHistory social media campaign for Women’s
History Month. There were many entries to engage with this post from reading profile of young
woman, photograph, tag to “Native Peoples Magazine” Facebook page, tag to social media
campaign “#Nati History”,

ory”, and connect with Tate on Twitter.
National Indigenous Women's Resource Center i Tat
Waker

16 Walkoris a Lakota siorytoler, fomiist acthist, bogger, pologragnor &
ocial servies professonal who promotes cutral competency &
ol spaces Hor experience ncluds more than 12 yoars 85 @

fourmatis.
Which provides an ntemationl aucienco Wi far & accurate
ofIndigenous perspocives & expariences n ways that
oducate, ontrtan & ampower through jouralsic soryeling. She also
Spent et yoars within 12 scial Sarvicos soctor i tho felds ofjverito
stice, i righs & youth & amiy advocacy. (Comct
ssusTWaker) fNatveWameantisory

Tat

wih Tate via Twiter

[ YT r————

SOCIAL MEDIA: REPORTING ANALYTICS

Most Popular Tweet #1

On November 11, 2015 this Tweet reached 3,361 people and offered insight into The Dollar General

case at Supreme court. Overall this Tweet post received 15 likes, 15 links clicked and most
importantly, 17 retweets. This post seemed popular because this is when NIWRC was engaging
grass roots organizations to partner up for the Quilt Walk for Justice Walk in front of the Supreme
Court in Washington, DC.

v (D

NI Nwrc

and replies  Promoted

3,361 79 24%
R "Quit Walk for dustice® 12/7 infront of #SCOTUS
#ShameonDollarGeneral case.
restoration.niwrc.org/quilt-walk-for.
oic.twitter.com/2fpagmCmAy
. Promote
View Tweet actvy
Tweet activity
Impressions 3,361
NwRe
Quit Walk for Justice" 1277 rontof .
#ShameonDollarGeneral case. Total engagements ”
T org Ut walk for
! Retwects "
Gy Lies s
Linkeloks s
Increase your reach Detal expands 10
Mecia engagemens 9
Profie icks 9
Hasniag clcks 3
Folows

V. NIWRC on YouTube

Narrative: During this reporting period of October 1, 2015-March 31, 2016, 2014 NIWRC's YouTube
has had a steady increase of 14 subscribers, 73 shares, watch time, up 207% from previous period
and due to video uploads from December’s Quilt Walk for Justice and h
Officer on January 11*, 2016.

g of Communications

Watch time

9,073 \

6 days 7 hours
+207.43% compared to

previous period
(Apr1,2015 - Sep 30, 2015)
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BEST PRACTICES & COMMON CHALLENGES

*NIWRC growth on Facebook
=Tweet Deck

=Time limitations-preschedule
posts

=Compete with yourself (Use
analytics to improve)

O)

Q&A

Please ask any question
or offer any comment!

®
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CONNECT WITH US ON TWITTER
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